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Second Semester M.A. Degrree T.xamination, June Zl07
Branch : PERSONNEL MANAGEMENT

(New Scheme -2006 Admn.)
?M 2.2.3 : Paper - III : Marketing and Finance

Time: 3 Hours Max. Marks: 75

PAR'I - A
Answer any five of the following ques;tions. All questions carry equal marks.
Each answer not to exceed 3fi) words.

l. What are the uses of financial accountirrg ?

2. Discuss briefly, the marketing concept.

3. Define balance sheet and state its importance.

4. What are the environmental factors affecting marketing decisions ?

5. Explain the classification of costs. what are their implications ?

6. What are the bases of market segmentation ?

7. Explain the limitations of ratio analJtsis.

8. Explain the concept of product tife cycle and its relationship with marketing
strategies

PART _ B

Answer any three questions, each in a.bout 1500 words. Each question carries
L5 marks.

9. Explain the different sources of finance and indicate their relative merits.

10. Define sales management. What are the problem.of sales management ? Suggest
solutions.

I l. Explain the popular methods to evalu:rte investment ,decisions. Also list their
relative merits.

a12. Explain marketing mix.

I 3. Explain the place of advertisement in ttre overall marketing strategy.


